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one company.  
multiple brands.       
maximum results.

Nothing comes close to our reach and influence in the north bay. 
TV is fragmented into hundreds of channels. Radio is dominated by (expensive) Bay Area stations. Our 

newspapers, magazines and websites dominate the media landscape of the North Bay. The Press Democrat 

and The New York Times Regional Media Group combine the most powerful media in print and online. 

With award-winning editorial, unmatched targeting capabilities and multimedia marketing vehicles, our 

portfolio is first choice for delivering a consistent, integrated and highly visible message in the nation’s 

most influential media. We provide thoughtful, innovative solutions to help your brand or business meet 

its objectives. Harness the power of The New York Times Regional Media Group through an array of 

customized solutions. Target your audience by where they live or what their interests are. Go local, regional 

or national. You choose.
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WINTER WARMERS 

Expert advice on how to 
host (and enjoy!) your next party

SANTA ROSA
Five java joints that serve up a warm beverage 

with a dash of personality

OUR SEASONAL FAVORITES
THEATER ‘Nutcracker’ that keeps getting better  OUTDOORS Cool hike to the top of the world
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newsPRINT MEDIA 

The Press democrat

the petaluma argus-courier

the north bay business journal

sonoma county this week 

supplemental services 

frequent fliers

preprinted inserts

post-it notes

Spadea Wraps

The Press Democrat, owned by The New York Times Company, has been the leading provider 
of news and information for Santa Rosa and Sonoma County, California, for 150 years. Our 
Pulitzer Prize-winning newspaper is the cornerstone of the editorial integrity and authoritative 
voice we bring to all of our media products. The Press Democrat stands alone in our coverage 

of Sonoma County, providing our readers both the news and information they need for their personal and 
professional lives.

Whether your advertising goal is total market reach or targeted, we’ve got the most effective solutions. We 
work with you to develop the best plan for your business.

newspapers

     New HOMe  
FOR SaNti
Popular Italian eatery jumps from 
Geyserville to Fountaingrove while Chef Liza 
Hinman updates the menu.
>> p4 + online @ biteclubeats.comweekThis

LABEL
9.667” x 1.75”

Ace!
All-Empire Baseball Player of 
the Year heads to SRJC / p4

sonoma 
County 
SEPT. 28 - OCT. 4, 2010

FOOD+WINE
Here’s what you need for 
the perfect tailgate party 

picnic / p6

EXCURSIONS
there’s something new 

fermenting at the annual 
Harvest Fair / p6

CAMPUS LIFE
It’s Egg Bowl time in  

Petaluma, and nothing 
else matters / p6

ON THE INSIDE

MORE ON PAGE 2
MARK YOUR CALENDAR

OCTOber 2

Healdsburg open farms bike tour
Take a casual bike tour through the Dry Creek Valley 
stopping nic farms such as Middleton, Preston, 
Love. For more information, call 707-473-0610.

OCTOber 2 

Spring clean in Windsor parks 
Volunteer for this annual community service proj-
ect.  Volunteers rouo paint, pick up trash and clear 
brush. For more information call (707) 838-9700.

OCTOber 3 

California fall beach sweep 
Help clean Sonoma County’s beaches. Volunteers 
gather at 8 a.m. Sunday.  For more information call 
(707) 838-9700 or Email:info@beachsweep.org.

OCTOber 4 

‘Hello Dolly’ opens at Analy High  
Help clean Sonoma County’s beaches. Volunteers 
gathrk at 8 a.m. Sunday.  For more information call 
(707) 838-9700 or Email:info@beachsweep.org.

OCTOber 2 

Spring clean in Windsor parks 
Volunteer for this annual community service e 
throe community to paint, pick up trash and clear 
brush. For more information call (707) 838-9700.

OCTOber 2

Healdsburg open farms bike tour
Take a casual bike tour through the Dry Creek Valley 
stopping nic farms such as Middleton, Preston, 
Love. For more information, call 707-473-0610.
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wider range, greater impact 
throughout THE NORTH BAY.

*Source: American Opinion Research;  Adults 18+ 2010 †Source: American Opinion Research 2008; Base: Sonoma County; PD average 7-day readership

58% newpaper 
readership in the  

North Bay

REACH
Every weekday over 136,500 North Bay residents 
turn to The Press Democrat for their news and 
information. That number climbs to over 144,600 
readers on Sundays. The Petaluma Argus-Courier, 
published every Thursday,  has a circulation of 6,384 
and The North Bay Business, our business-to-business 
paper  publishling every Monday, has a circulation over 
7000+. Our total market coverage product, Sonoma 
County this Week, reaches over 115,500 non-subscriber 
households and provides valuable newspaper editorial 
and entertainment information, a valuable shopping 
guide, and a vast array of advertising inserts. 

Audience 
Our readers are more likely than the average 
county resident to: own their home, have household 
incomes of $100,000+ and hold a college or post 
graduate degree.†

Age	 Sonoma County Residents 	 Press Democrat Readers

18-34	 31%	 27%
35-49	 29%	 31%
50-64	 26%	 28%
65+	 14%	 15%

Gender

Men	 50%	 48%
Women	 50%	 52%

Income		

Less than $50K	 35%	 31%
$50-$100K	 43%	 47%
$100K+	 22%	 22%
		
Education		

High School grad	 20%	 20%
Some college	 35%	 33%
College/post-grad	 36%	 39%

Reach. No other advertising vehicle has the reach
of newspapers. 
Targeted. From targeted ad placement by section, to 
using zoned inserts, newspapers can fine-tune your 
message.
Credibility. Consumers believe respected people use 
newspapers. What does that say about the advertising 
newspapers contain?

Reliable. Newspaper advertising is a valuable
commodity to readers. In terms of media used to 
check out ads and compare prices, newspapers out 
distanced all other forms combined.
Results. Newspaper advertising works! While
this point should go without saying, the fact remains 
that newspapers are frequently thought of as a results 
medium. Source: Scarborough Research 2003, Release 1 (Top 50 Market Report).

Why advertise in a newspaper?
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savor wine country

santa rosa magazine

petaluma magazine

green living

healthy living

holiday gift guides

petaluma business directory

petaluma butter & eggs Day

Petaluma rotary salute

Sonoma County Home Show

We publish 3 lifestyle magazines that successfully capture the vitality, energy and uniqueness 
of the largest county between San Francisco and Portland as well as a  variety of special 
publications, including many produced in cooperation with community organizations that tell 
their full story of Sonoma County living.  All of our magazine and a large number of our special 

publications also appear online automatically extending your advertising reach.

magazines & special publication MEDIA 

2010
holiday
gift guide

so little time with not  

a clue where to go? 

grab this great guide and  

you’ll shop like a pro!

a special advertorial section of

the press democrat
a  n e w  y o r k  t i m e s  c o m p a n y

find more great gifts on

shopsoco.com
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Magazine advertising gets consumers to act •	
Sources show that more than half of all readers 
(56%) act on magazine ads. And, action-taking  
has increased +10% in the last five years.  
Starch Adnorms December 2009 – March 2010 

Magazines improve advertising ROI •	
Sources found that magazines most consistently 
generate a favorable cost-per-impact throughout 
the purchase funnel.  
Source: Marketing Evolution, 2008 

Magazine readership has grown•	  over the past 
five years. (Source: MRI) 

Magazines deliver Reach •	
Across major demographic groups, the top 25 
magazines deliver considerably more rating 
points than the top 25 primetime TV shows. 
Sources: Carat Insight; Nielsen September 2008 – May 2009 (Prime regularly 

scheduled programs)  

Magazines Drive Consumers to go Online •	
Nearly 50% of readers go online to find more 
information about the advertising in their printed 
magazines. Source: CMO Council, 2010 

4 out of 5 adults read magazines•	 , and 
magazine readership in the 18 to 34 segment is 
growing. (Source: MRI)

the value of Magazines

Audience 
Our collection of magazines and special 
publications offer an audience unmatched by any 
other regional media company. The typical reader 
is evenly split male/female.  Their median age is 47 
and they’ve arrived at a very comfortable station in 
life.  Over half of our readers are married, they have 
active lifestyle, and they travel extensively.  Brimming 
with uncomplicated elegance, our family of “must 
read” publications last well beyond the seasons and 
are cherished by locals and visitors alike.

REACH
Our distribution strategy combines the power 
of the The Press Democrat, The New York Times 
and Petluma Argus-Courier subscriber with direct 
mail targeting capabilities to provide the affluent 
and influential audience to match your marketing 
needs. Our magazine and special publications 
attract people not only with extraordinary taste; but 
those who have the financial clout that will make a 
difference to your business,  who live in and travel to 
California’s wine country.

influential. affluent.
engaged. active. audience.
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pressdemocrat.com

nytimes.com

petaluma360.com

nbbj.com

biteclubeats.com

santarosamom.com

shopsoco.com

pdpreps.com

yourtown.pressdemocrat.com

watchsonomacounty.com

digital MEDIA 

Local reach. Targeted results. Pressdemocrat.com and our family of niche sites offer the 
ability to target virtually any demographic advertisers could possibly hope to reach based 
on interests. Advertising on our local newspaper websites is considered more trustworthy 
because the ads are more current, with credibility and local relevance also important factors. 

If you want action, effectiveness, credibility and trust as well as to be recognized within the local community, 
the pressdemocrat.com websites provide a quality premium environment.
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pressdemocrat.com...  
highly impressionable.

Nothing comes close to pressdemocrat.com’s 
reach and influence on the web...

Why advertise on a newspaper website?

Frequency: Our online newspaper website user spends 
more than twice as many hours online than the general user. 

Credibility: Branded content brings a higher quality 
audience who are more like to buy products and 
services including automotive, entertainment, financial, 
home, travel and business to business.

Targeted: If you want to focus on a particular backyard, 
advertising on our family of sites is more personal, and 
more relevant because it is local. 

Audience Growth: Nationally, online newspapers keep 
growing their audiences. In an average month during 

the first quarter 2009, more than 73 million visited 
a newspaper website, more than 43% of the active 
Internet universe (Nielsen Online).

Reinforcement: Fifty-six percent of online newspaper 
users also read the newspaper in the past five days, and 
repetition increases awareness.

Mix: A variety of recent studies have demonstrated the 
power of online, when included in a mix with traditional 
media, to elaborate the brand message. Newspaper 
print and online products combined have the highest 
penetration and most desirable audience of any other 
local medium.

862,357* 
unique visitors

8.804 million* 
page views

*Source: Omniture September 2010

Audience 
We deliver fresh local news and views to online readers who are younger and very affluent, an excellent 
combination. Last, but not least—readers can comment directly to stories via a quick online registration.

Nothing comes close to pressdemocrat.com’s reach and influence in Sonoma County.

Household income of $75,000+	•	 61%

Ages under 40			  •	 60%

Households w/children at home	•	 53%
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Yahoo! Targeting 

website development

search engine optimization (SEO)

search engine management (SEM)

social media optimization

digital campaign optimization

digital partnerships & services 
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build it.
One of the very first moves anyone is going to make who wants to learn more about you 
is to look for your website! Whether you are a huge corporation competing in the global 

marketplace, a small neighborhood business, at the very least, you need some form of web presence. 
Our experienced, full-service Web Development team will take the time to find what brings clients to 
your business, and we will bring that unique selling proposition to your company’s website as well as offer 
the ongoing support and consultation you need to be truly successful.

http://http://

find it.
No matter how fantastic your website is, it is only effective if people can find it. Your  
website is the front door to your business, open to the public 24 hours a day, 7 days a week.  

How and where are visitors going find you? Obtaining visitors through search engines falls into two major 
categories: Search Engine Optimization (SEO) and Search Engine Marketing (SEM). While both techniques 
result in website traffic, the methods and goals are different.

SEO

SEM

advertise it.
We provide thoughtful, innovative digital advertising solutions to help your brand or business 
meet its objectives. Harness the power of The New York Times Regional Media Group through 

an array of customized products that let you target your audience by who they are, where they live or what 
their interests are. Go local, regional or national. You choose.

market it.
Social Media Optimization is designed to help companies create a brand, drive targeted 
traffic, market their products and services and manage their online reputation through other 

means than search engines. Combing search engine optimization and social media optimization will deliver 
targeted results for your website. We strive to stay on top of cutting edge tactics and help you deliver 
compelling content and results for your business. Social Media Optimization is your new tool. 

Social 
Media

manage

track it.
Our “customer centric” attitude goes beyond the relationship-based sale to manage 
campaigns and client expectations. We provide tracking and analytic tools that will help 

answer critical decision-making questions including campaign optimization to retain our customers success 
and increase sales. Digital is a different advertising platform and requires greater account management. 



427 Mendocino Avenue, Santa Rosa, CA 95401 • 707.526.8570

P.O. Box 569, Santa Rosa, CA 95402 • www.pdmediasource.com

a part of the new york times regional media group
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