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GREEN
LIVING

MORE INSIDE

CLOSE CALL ON BOD
EGA HEAD

TRADING IN GAS PUM
P FOR PLUG

COASTAL PROJECT U
NDER FIRE

Despite latest green feat
ures, Malibu proposal

by U2’s The Edge should
n’t be built, critics say G

8

GREEN JEANS TOUGH
TO FIND

Denims made from orga
nic cotton become scarc

er

in face of poor economy
, consumer resistance G9

KELLEY RAJALA
Co-founder and board

president

of Share Exchange and
former

executive director of G
oLocal.

“To me, Earth Day is a

reminder that we live in

a closed system with

finite resources. This

year, especially, is a

wake-up call. We simply

can not continue to live

outside our means. All

signs point to the

urgency in community

building, sharing

resources and local

production of goods

and services.”

STORY, G7

Historian Gaye LeBaron

recalls how the nascent

environmental movemen
t

halted PG&E’s plans to

build a nuclear power p
lant

on the Sonoma Coast G
11

Guarding the planet
TONY NELSON
Sonoma Land Trust pro

ject

manager oversees thou
sands

of acres of protected la
nd.

“Earth Day provides

an opportunity, within

the mad rush of daily

life, to collectively

acknowledge that

however technologically

or culturally advanced

we become, our

connection to the

natural world is a vital

and definitive part of

what it is to be human.

(If we can keep that

thought for more than

a day, we’ll be in good

shape.)”
STORY, G3

MARY MUNAT
Known as “Green Mar

y” for her

work championing zero
-waste

events and other cause
s.

“Every day is Earth

Day for me. But the

actual Earth Day

this year is another

opportunity to focus on

reusable. When we go

out in the world, we

must act like we do at

home and emphasize

reuse. We need to use

our own water bottles

and utensils. We need

to create less waste.

What can we do to

shrink our impacts on

the planet? That’s the

question all of us

should ask on Earth

Day.”
STORY, G6

Former Press Democrat

senior editor Randy Seel
ye

has embraced electric ca
rs in

a big way, acquiring a C
hevy

Volt and with a Nissan L
eaf

on the way G10

DON McENHILL
Russian Riverkeeper ha

s spent

the past decade fightin
g to save

the river’s ecosystem.

“Earth Day gives

many of us who work

daily on environmental

issues a chance to slow

down and reflect on all

the people who came

before us and stood up

in 1970 and said this is

not how we should

treat the earth. In 1970

my parents, being

birders, had a standing

reward of $50 if we

sighted a bald eagle

and we never did

because of the pesticide

DDT. Today, we have

resident breeding pairs

of bald eagles right here

in the Russian River

watershed.”

STORY, G4

EARTH DAY, 4 DECADES LATER

“Solar Works 

      gave us the power 

          to make a difference.”
                                        - A. & S. Nelson, Santa Rosa, CA www.solarworksca.com

License # 878231

Call Sonoma County’s local solar experts for a FREE site evaluation!  

Solar Installations Since 1986

INSIDE
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October is
breast-cancer 
awareness month, 
and fall fi nds several 
new programs offering 
innovative treatment 
and support strategies 
in Sonoma County

JOHN BURGESS / The Press DemocratM arie Gewirtz of Healdsburg, a breast cancer survivor, holds a photo of her mother, Julia

Jeanette Gewirtz, who was diagnosed with breast cancer in 1956. The elder Gewirtz

augmented her conventional medical treatment with yoga, meditation and organic foods,

pursuits that were unusual at the time. She survived the disease and lived for almost 30 more years.

When Marie Gewirtz was diagnosed with breast cancer nearly 50 years later, she utilized the lessons

she learned from her mother, and today advocates nutrition as a tool for fighting cancer. Story, G2

MAMMOGRAMSGO DIGITAL
With the advent of digitalmammography equipment, breastcancer can be identified earlierand treated more successfully G2

LIFE AFTER
BREAST CANCER
Redwood Regional Medical Group’s“cancer survivorship” programworks to help women maintainoptimum health after treatment G3

AN OASIS OF CALMAND HEALING
Integrative Health and Healingprogram offers women withcancer massage, acupuncture,nutritional counseling and more G4

A TEAM APPROACHTO TREATMENT
At Kaiser in Santa Rosa, doctors,radiologists and other medicalpersonnel map out strategies, meetwith patients in a single day G9

www.solarworksca.com

License # 878231

Call Sonoma County’s solar experts for a FREE site evaluation!  Solar Installations Since 1986

SOLAR REBATES ARE ABOUT TO DROPReserve Your Rebate Now - 
Go Solar and Save!

 AMGEN TOUR OF 
CALIFORNIA

THE PRESS DEMOCRAT, SANTA ROSA, CALIFORNIA • FRIDAY, MAY 14, 2010 

Go to
pressdemocrat.com
for complete tour 
coverage updated 
daily, team profi les, 
photo galleries 
and stage maps

Photos by KENT PORTER and 
CHRISTOPHER CHUNG / The Press Democrat
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From Gold Country to L.A.

The fifth Tour of California starts Sunday in Nevada City 

and ends Sunday, May 23 in Thousand Oaks. The eight-day 

race includes the state capital, Wine Country, redwoods, 

Pacific Coast, Central Valley and Los Angeles. Total 

distance is 810.4 miles. 

C A L I F O R N I A

Start               R
oute

            Finish

STAGE 2
Davis to  

Santa Rosa

■ When: 11 a.m.

    Monday

■ Miles: 109.5

INSIDE

T
here’s Pete Rose Way and Lombardi Avenue and
24 Willie Mays Plaza and so, I think, the time cer-
tainly has come for Levi Leipheimer Way in San-
ta Rosa.

Americans have had a long-standing tradition of naming
sections of roadway after athletes
who have brought great acclaim to
their cities. Santa Rosa’s Leipheimer
certainly qualifies, and not just for
his three consecutive Tour of Califor-
nia victories, his U.S. National Time
Trial championship in 1999, his U.S.
National Road Racing championship
in 2007 or his podium finish at the
Tour de France in 2007.
Leipheimer was Santa Rosa’s Businessman of the Year

in 2009, his GranFondo event a bellwether moment for the

community. Asking Leipheimer to talk about Santa Rosa
and Sonoma County is like asking a politician if he would
like to say a few words. Tony Soprano would grow tired
talking about spaghetti before Leipheimer would go silent
about Santa Rosa and Sonoma County. Rumors the city is
paying Leipheimer by the word to tout Santa Rosa are com-
pletely untrue.
“That would be so cool,” said Leipheimer of being so hon-

ored. “Yeah, sure, why not?"
He’s not alone.
“Let’s talk about it,” said Susan Gorin, Santa Rosa’s may-

or. “It’ll be fun. He is so generous with his time and words
about Sonoma County. Of course Levi would have to be
comfortable with the idea and a lot of people would have to
be brought in on the discussion and of course we would
have to find the appropriately challenging hill for him.”
Leipheimer is not only comfortable with it, he even has

a suggestion for Madam Mayor.
“Los Alamos Road, that’s pretty much it,” said Leiphe-

imer of the road that leads to Hood Mountain in the east-
ern part of the city. “A couple of years ago I decided to test
my fitness and went up Los Alamos as fast as I could. I
posted on my website a time of 15:20 and someone wrote
back, ‘Tell Levi that next time he should use his bicycle,
not his motorcycle.’ ”
Too many times pro athletes remain anonymous and un-

involved in the area in which they reside. If they are seen,
it’s treated like a rumor. Like they are a UFO. “I heard . . .
Someone said . . . Do you think it’s true?” One gets the
sense they are no more permanent than an orange traffic
cone, that they will move the minute their athletic career
there is over. Move back to their home town or at least
their home state.

TURN TO LEIPHEIMER, PAGE G2

A look inside the
love affair between a
world-class athlete and
the city he calls home

Detailed maps of every stage of the race / G2, G5
Hincapie leads Santa Rosa-based BMC team / G4
The teams and riders to watch this year / G5

BOB PADECKY

A  P A R T  O F  T H E  P R E S S  D E M O C R A T  med   i a  g ro  u p
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Green Living...
...connects your business with 
consumers of all shades of green. Our 
readers are light green saplings to 
evergreen advocates. They read Green 
Living to get the latest on green or 
sustainable businesses and products, 
to learn about others in the green 
community, and to be informed. 
They share what they find and will 
tell others how and where to find it. 
Green Living is the perfect place to 
promote your business.

Let us help you create a customized 
advertising program that connects 
our targeted, eco-minded audience 
to you and to the products and services they care 
about.

Editorial Calendar

Celebrating Earth Day 

Publish Date: Sunday, April 22

Ad Deadline: Monday, April 9
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GREEN
LIVING

MORE INSIDE
CLOSE CALL ON BODEGA HEAD

TRADING IN GAS PUMP FOR PLUG

COASTAL PROJECT UNDER FIREDespite latest green features, Malibu proposalby U2’s The Edge shouldn’t be built, critics say G8
GREEN JEANS TOUGH TO FINDDenims made from organic cotton become scarcerin face of poor economy, consumer resistance G9

KELLEY RAJALACo-founder and board presidentof Share Exchange and formerexecutive director of GoLocal.

“To me, Earth Day is areminder that we live ina closed system withfinite resources. Thisyear, especially, is awake-up call. We simplycan not continue to liveoutside our means. Allsigns point to theurgency in communitybuilding, sharing
resources and localproduction of goodsand services.”

STORY, G7

Historian Gaye LeBaronrecalls how the nascentenvironmental movementhalted PG&E’s plans tobuild a nuclear power planton the Sonoma Coast G11

Guarding the planetTONY NELSONSonoma Land Trust projectmanager oversees thousandsof acres of protected land.

“Earth Day providesan opportunity, withinthe mad rush of dailylife, to collectivelyacknowledge thathowever technologicallyor culturally advancedwe become, ourconnection to thenatural world is a vitaland definitive part ofwhat it is to be human.(If we can keep thatthought for more thana day, we’ll be in goodshape.)”
STORY, G3

MARY MUNATKnown as “Green Mary” for herwork championing zero-wasteevents and other causes.

“Every day is EarthDay for me. But theactual Earth Day
this year is anotheropportunity to focus onreusable. When we goout in the world, wemust act like we do athome and emphasizereuse. We need to useour own water bottlesand utensils. We needto create less waste.What can we do toshrink our impacts onthe planet? That’s thequestion all of usshould ask on EarthDay.”
STORY, G6

Former Press Democratsenior editor Randy Seelyehas embraced electric cars ina big way, acquiring a ChevyVolt and with a Nissan Leafon the way G10

DON McENHILLRussian Riverkeeper has spentthe past decade fighting to savethe river’s ecosystem.

“Earth Day givesmany of us who workdaily on environmentalissues a chance to slowdown and reflect on allthe people who camebefore us and stood upin 1970 and said this isnot how we shouldtreat the earth. In 1970my parents, beingbirders, had a standingreward of $50 if wesighted a bald eagleand we never didbecause of the pesticideDDT. Today, we haveresident breeding pairsof bald eagles right herein the Russian Riverwatershed.”
STORY, G4

EARTH DAY, 4 DECADES LATER

“Solar Works 
      gave us the power           to make a difference.”                                        - A. & S. Nelson, Santa Rosa, CA

www.solarworksca.com

License # 878231

Call Sonoma County’s local solar experts for a FREE site evaluation!  

Solar Installations Since 1986

About Healthy Living
Healthy Living is dedicated to providing up-to-the-minute 
information on the healthy lifestyle 
issues that are important to Sonoma 
County residents. Published quarterly 
in its introductory year, Healthy Living 
offers an unparalleled opportunity 
to reach a vast audience within four 
counties. The greatest return on 
investment can be achieved when 
your advertisement is delivered 
within the powerful editorial 
framework and becomes part of the 
information readers are seeking. 
Whatever your advertising budget, 
we have an option to fit your needs. 
Let us help you create a customized 
advertising program that connects 
our targeted, health-minded 
audience to you and the products 
and services they care about.

Think Pink- 

Breast Cancer Awarness

Publish Date: Sunday, Sept. 30

Ad Deadline: September 17

INSIDE
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October is
breast-cancer 
awareness month, 
and fall fi nds several 
new programs offering 
innovative treatment 
and support strategies 
in Sonoma County

JOHN BURGESS / The Press DemocratM arie Gewirtz of Healdsburg, a breast cancer survivor, holds a photo of her mother, Julia

Jeanette Gewirtz, who was diagnosed with breast cancer in 1956. The elder Gewirtz

augmented her conventional medical treatment with yoga, meditation and organic foods,

pursuits that were unusual at the time. She survived the disease and lived for almost 30 more years.

When Marie Gewirtz was diagnosed with breast cancer nearly 50 years later, she utilized the lessons

she learned from her mother, and today advocates nutrition as a tool for fighting cancer. Story, G2

MAMMOGRAMSGO DIGITAL
With the advent of digitalmammography equipment, breastcancer can be identified earlierand treated more successfully G2

LIFE AFTER
BREAST CANCER
Redwood Regional Medical Group’s“cancer survivorship” programworks to help women maintainoptimum health after treatment G3

AN OASIS OF CALMAND HEALING
Integrative Health and Healingprogram offers women withcancer massage, acupuncture,nutritional counseling and more G4

A TEAM APPROACHTO TREATMENT
At Kaiser in Santa Rosa, doctors,radiologists and other medicalpersonnel map out strategies, meetwith patients in a single day G9

www.solarworksca.com

License # 878231

Call Sonoma County’s solar experts for a FREE site evaluation!  Solar Installations Since 1986

SOLAR REBATES ARE ABOUT TO DROPReserve Your Rebate Now - 
Go Solar and Save!

 AMGEN TOUR OF CALIFORNIA

THE PRESS DEMOCRAT, SANTA ROSA, CALIFORNIA • FRIDAY, MAY 14, 2010 

Go to
pressdemocrat.com
for complete tour 
coverage updated 
daily, team profi les, 
photo galleries 
and stage maps

Photos by KENT PORTER and CHRISTOPHER CHUNG / The Press Democrat
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From Gold Country to L.A.
The fifth Tour of California starts Sunday in Nevada City 

and ends Sunday, May 23 in Thousand Oaks. The eight-day 

race includes the state capital, Wine Country, redwoods, 

Pacific Coast, Central Valley and Los Angeles. Total 

distance is 810.4 miles. 

C A L I F O R N I A

Start               Route

            Finish

STAGE 2
Davis to  
Santa Rosa

■ When: 11 a.m.
    Monday
■ Miles: 109.5

INSIDE

T here’s Pete Rose Way and Lombardi Avenue and24 Willie Mays Plaza and so, I think, the time cer-tainly has come for Levi Leipheimer Way in San-ta Rosa.
Americans have had a long-standing tradition of naming

sections of roadway after athleteswho have brought great acclaim totheir cities. Santa Rosa’s Leipheimercertainly qualifies, and not just forhis three consecutive Tour of Califor-nia victories, his U.S. National TimeTrial championship in 1999, his U.S.National Road Racing championshipin 2007 or his podium finish at theTour de France in 2007.Leipheimer was Santa Rosa’s Businessman of the Year
in 2009, his GranFondo event a bellwether moment for the

community. Asking Leipheimer to talk about Santa Rosa
and Sonoma County is like asking a politician if he would
like to say a few words. Tony Soprano would grow tired
talking about spaghetti before Leipheimer would go silent
about Santa Rosa and Sonoma County. Rumors the city is
paying Leipheimer by the word to tout Santa Rosa are com-
pletely untrue.
“That would be so cool,” said Leipheimer of being so hon-

ored. “Yeah, sure, why not?"He’s not alone.
“Let’s talk about it,” said Susan Gorin, Santa Rosa’s may-

or. “It’ll be fun. He is so generous with his time and words
about Sonoma County. Of course Levi would have to be
comfortable with the idea and a lot of people would have to
be brought in on the discussion and of course we would
have to find the appropriately challenging hill for him.”Leipheimer is not only comfortable with it, he even has

a suggestion for Madam Mayor.“Los Alamos Road, that’s pretty much it,” said Leiphe-
imer of the road that leads to Hood Mountain in the east-
ern part of the city. “A couple of years ago I decided to test
my fitness and went up Los Alamos as fast as I could. I
posted on my website a time of 15:20 and someone wrote
back, ‘Tell Levi that next time he should use his bicycle,
not his motorcycle.’ ”Too many times pro athletes remain anonymous and un-
involved in the area in which they reside. If they are seen,
it’s treated like a rumor. Like they are a UFO. “I heard . . .
Someone said . . . Do you think it’s true?” One gets the
sense they are no more permanent than an orange traffic
cone, that they will move the minute their athletic career
there is over. Move back to their home town or at least
their home state.

TURN TO LEIPHEIMER, PAGE G2

A look inside the
love affair between aworld-class athlete andthe city he calls home

Detailed maps of every stage of the race / G2, G5Hincapie leads Santa Rosa-based BMC team / G4The teams and riders to watch this year / G5

BOB PADECKY

Amgen Tour of California   Publish Date: Sunday, May 6  Ad Deadline: Monday, April 23

Amgen Tour of California
The Amgen Tour of California will bring the drama and excitement of a 
professional bicycle stage race to the California coast. The world’s top 
professional teams will compete over an eight-day, 700-mile race on 
a route that includes the California redwoods, wine country and the 
Pacific Coast.

And the Stage One finish is in... Santa Rosa!

Cycling is consistently ranked one of the country’s top three 
participation sports and California leads the nation in cycling 
participation!*

Cycling enthusiasts are an attractive bunch who have median age 
of 37 and household incomes of $75,000+, and according to the 
National Association of Sporting Goods Retailers, cycling is the 
second most popular recreational activity in the United States!

The Press Democrat sports coverage will give readers a pre-race day glimpse 
of the local events, competing teams, key racers, area maps, and where to watch. And we’re proud to be a 
sponsor and promote the event all the way up to race day.

Special Expanded 
Sports Section and 

Viewers Guide!



Pressdemocrat.com is the premier news website for 
Sonoma County. With the most up-to-the-minute local 
news, community events, forums, classifieds and more, 
pressdemocrat.com delivers fresh local news and views 
to online readers who are younger and very affluent, 
an excellent combination. With an average of over 1 
million unique visitors* and 11 million page views*, 
advertising on pressdemocrat.com is the most cost 
effective way to get your advertising noticed!

Med Rectangle
300x250 pixels

Leaderboard
728x90 pixels

$1,750
per day

High Impact Advertising
Sliding billboards and Carousel billboards are award-winning, interactive online advertisements that demand 
user engagement. This option is sure to bring results when you use it to deliver your holiday message to the 
Greater Sonoma County Area.

The Sliding Billboards are constantly present on the home or 
news page in the closed format. When the mouse travels over 
the ad, it is activated to open and reveal the entire ad (as seen 
below). The ad auto-expands one time per day per unique visitor.

Half Page Banner
300x600 pixels

Holiday 
online Advertising 							          

Sliding Billboard
980x300 pixels open

$145
per day | per spot

The Carousel Slider Billboards are constantly present on the home or news page in 
the closed format. When the mouse travels over the ad, it is activated to open and 
reveal the entire ad (as seen to the right). The ad auto-expands one time per day per 
unique visitor and is user operated to scroll to display all ads in a carousel rotation.

Carousel Sliding Billboard
980x300 pixels open

*August 2011 page views; Source: Omiture

The internet is a big place, but with our exciting pressdemocrat.com and 
Yahoo! partnership, you can narrow your audience to the exact people 
who are looking for your product or service. Your ad on pressdemocrat.
com can also be placed on Yahoo!, giving you unmatched reach in your 
local market. With Yahoo! Targeting, your ads can appear to only those 
visitors who are shopping in your specific industry, in your local market.

Yahoo!

Mobile Advertising

Mobile Banner

With Yahoo! Mobile, You Reach 57% of Mobile Web Users; #1 in Reach for Women 25-54  
and Teens 13-17 - #2 Reach for Males 25-54
Source:  comScore, June 2010

More Than Half of Yahoo! Mobile Users Access the Site on a Smartphone & 15% access 
Yahoo! Mobile on an iPhone or iPod touch 
Source: 1. comScore MobiLens July 2010

$18  
Per 1,000 impressions

MOBILE RATES

If you’re an advertiser, don’t let the lack of a mobile site keep you from launching an effective 
mobile strategy this holiday season! Mobile users contribute significantly to in-store sales 
and you don’t want to miss out on this growing consumer group. Google has projected the 
shopping habits of mobile shoppers this holiday season and these stats alone should motivate 
you to get your mobile marketing campaign up and running:

•	15% of total “Black Friday” searches will be from mobile devices.

•	44% of total searches for last minute gifts and store locator terms 
will be from mobile devices.

•	65% of high-end device users report that they have used their 
device to find a business, and then made a purchase at that 
business in person.

Pressdemocrat.com/P360.com Run of Site 

BiteClubEats Sponsor

Holiday Shopping (Thanksgiving-New Years)

$520 
 Per Month

 

$500 Flat (ESOV Sponsorship) 
Need a mobile landing page for your campaign? Talk to us!



Whether your restaurant is preparing a special 
menu for holiday dining or your business is planning 
the event of the season, the best place to reach 
holiday revelers is through the pages of The Press 
Democrat and pressdemocrat.com. Promote your 
special function, festive fete or holiday hours in the 
Holiday Happenings Guide  publishing with the 
Holiday Shopping Guide. For added exposure, 
consider pressddemocrat.com and our family 
of niche sites, such as biteclub.com, 707 Wine 
Country Entertainment,  a site designed to help 
you expand your marketing reach to even more 
of Sonoma County. 

Holiday 
happenings

Buy the Way...

WHAT’S 
INSIDE

Onserunt hitem es 
erunto inum se  

Shopping

Onserunt hitem es 
erunto inum se

unique gifts

Onserunt hitem es 
erunto inum se  

Shopping

dolor aut estrum fuga.  Et officiaestis nist,

dolor aut estrum fuga.  Et officiaestis nist,

dolor aut estrum fuga.  Et officiaestis nist,

dolor aut estrum fuga.  Et officiaestis nist,

Festive  
Fetes all  over town? 

By: Joe Smith
Ommy nisim zzrit acinisim dunt accum zzriusting exerit lut prat, commy nulla am ipsum quis am vel utet volorper sequatie et, quisit ea faccum eum vendre duis ametum iriustrud tio con ullandrem vel eugueros numsan et lutpat vel ut irit acin esed magnim er atio consequis nummy nonulla faccum quamet wissent luptatu erostrud tem dunt augue feuis nulla conse magna facil ercipis ero commy nullutat luptat. Duis-

Holiday  
Happenings

Go-See-Do This Season

Gifts PAGE Items INCLUDE:
•	A scannable QR Code for quick information, 

such as a mapped location, instant call or 
email feature, website link, review and sharing 
features for email or social media.

•	A feature spot on Shopsoco.com’s website.

•	A feature spot on our Mobile Holiday 
Shopping Guide

Published on Thanksgiving Day and December 6, 
the Holiday Section will be divided into two parts: 
Holiday Shopping and Holiday Happenings. This 
will offer readers a chance to get a head start in 
planning their holiday purchases and social calendar. 
By promoting your special gifts and services in the 
Holiday Shopping, your advertising message will 
be seen by a potential 75,340 shoppers in our area. 
And with distribution in The Press Democrat and the 
Petaluma Argus-Courier, this shopping guide offers 
incredible coverage for a very low cost. In addition, 

the Holiday Shopping Guide will also be available on 
pressdemocrat.com, shopsoco.com and in a “handy” 
mobile version as well!

Holiday 
shopping  .. 

							           

Great Gifts & 
hidden finds!
By: Joe Smith
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duis ametum iriustrud tio con ullandrem vel eugueros 

numsan et lutpat vel ut irit acin esed magnim er atio 

consequis nummy nonulla faccum quamet wissent 
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adigna consed dolobor ing elendit illa consequis niam 

dolorper alit do eu feumsan dionseq uiscil dolore exe-

rostrud te ex exer iuscipit alismoloreet vulluptat veri-
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ShoppingGreat Gifts in Sonoma County
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Distribution

 22,950 copies are inserted in Santa Rosa  
Press Democrat newspapers.

 500 copies are on sale at premium locations and 
newstands throughout the city

 3,856 copies are distributed through targeted 
direct mail reaching households throughout Santa 
Rosa with a minimum household income of 
$100,000

 300 copies are distributed by Santa Rosa 
Magazine’s staff to high profile locations and 
premium advertisers

2% premium locations  
& newsstands

14% targeted  
direct mail

1% staff distribution to high pro-
file locations & advertisers

83%
Press Democrat insertion

to select subscribers

Santa Rosa Magazine successfully captures the vitality, 

energy and uniqueness of the largest city between 

San Francisco and Portland. Each issue explores 

the personalities, exciting events and can’t-miss 

opportunities available to Santa Rosa area residents. 

Published by The Press Democrat, Santa Rosa 

magazine provides an unmatched insight, authority 

and understanding of the community it represents.

Sightings - See who 
attended recent events and 

fundraisers around town 
with lots of photos of people 
having fun and supporting 

good causes.

History - Every issue closes 
with noted historian and 

columnist Gaye LaBaron’s 
glance back at the fascinating 
history that built Santa Rosa 

into the exciting city it is today.

depa    r t m en  t s

Philanthropy - Learn more 
about your neighbors 

who give their time and 
resources to favorite causes.

Q&A - People in the news 
respond to questions about 

their passions, their jobs 
and their lives.

Nightlife - Santa Rosa’s top-
notch theatre and music are 
highlighted in every issue.

Calendar - This calendar 
of events is a must-read 
for readers to select and 
prioritize upcoming and 

exciting community events.

Santa Rosa Magazine’s 27,600+ circulation provides an 

excellent way for advertisers to extend their reach to 

this critical Santa Rosa market. Whether your business 

is located in Santa Rosa, Petaluma, Healdsburg or 

within Sonoma County, you will certainly want to reach 

this influential customer.

An insider’s look at  

life in Sonoma 

County’s largest city

m a g a z i n eThe guide to life in Santa Rosa focuses on 
the achievements, contributions, culture 
and active lifestyle of the people who call 
Santa Rosa home. Targeted to Santa Rosa’s 
desirable audience, Santa Rosa magazine 
stands alone in our delivery of this elusive 
demographic with engaging stories and 
spectacular photography. The ideal audience 
for almost every advertiser, our readers 
reflect affluent and active households in 
Santa Rosa.

The winter issue of SR magazine  will 
be themed around the things people 
do in winter in the greater Santa Rosa 
area. We’ll include the holidays in a big 
way, of course, but also want to stretch 
beyond, to the iconic activities that 
define us in this Sonoma cozy season  
– think winter hikes, charitable giving, 
whale-watching, Dungeness crab, 
getaways, etc. 

WINTER 
2011-2012  

$3.95

OUR TOWN IN WINTER

WINTER 
HIKING FIVE BEST 
TRAILS, OFFERED BY THOSE 
IN THE 
KNOW

GIVING BACK FIVE PEOPLE WHO SHARE WITH OTHERS 

HOLIDAY RITUALS FIVE TRADITIONS THAT BRING MEANING 

PLACES, EVENTS, THINGS TO DO. PEOPLE, PARTIES, HOLIDAY CHEER.

55Take
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SROUTINGS

T
ired of the cozy indoors? Get out into the season and discover how much texture 

and drama winter can hold.  Temperatures may have dropped, but that’s no ex-

cuse to go into hibernation. Start making a list of all the things to do in winter. 

Here are fi ve to get you going. — Meg McConahey

Reasons to get 
out of the house

Hit the ice
Those in the frozen north have their pine-scented 

ponds and lakes, perfect for sharpened blades. Santa 

Rosans however, don’t have to battle biting winds or 

unexpected snowfalls to ice skate.

Snoopy’s Home Ice at the Redwood Empire Ice 

Arena offers an easy blast of winter, whatever the ac-

tual weather. The alpine-themed rink is at its most 

magical during the holidays, when it is done up like 

a Victorian postcard, with garlands, giant wreaths, 

hand-painted wall murals of picturesque Swiss scenes 

and a 22-foot-tall Christmas tree to skate around.

Public skates are Saturday and Sunday afternoons, 

with special Parent and Puppy Sessions for wee ones 

on Sunday mornings (Saturdays, too, through Jan. 8). 

Also check the arena for extended public skates.

After New Year’s Day, knock out your exercise reso-

lution by signing up for group lessons, or simply stop 

by for a whipped-cream-topped hot chocolate by the 

fi re and to catch a hockey game. The Santa Rosa Junior 

College Polar Bears go blade to blade on Friday or 

Saturday nights through March. Snoopyhomeice.com. 

546-7147.

A country drive
While gas isn’t cheap, a short road trip can be pen-

ny-wise entertainment.

And from downtown Santa Rosa, it’s only a quick 

jog east into the country via Bennett Valley Road. 

Matanzas Creek Winery, with its tasting room under 

the oaks, makes for a pleasant stop on your way out to 

the Valley of the Moon.

After about 15 minutes you’ll hit a fork in the road. 

Turn right at Warm Springs Road, winding up in the 

tiny village of Glen Ellen. Here you’ll have your pick 

of two parks for hiking — Jack London State Park or 

the easily navigable Sonoma Valley Regional Park, with 

a couple of miles of paved trail through forestland 

lovely even in winter. There’s a small dog park on the 

Highway 12 side.

Above, Michelle Lashinski and her 8-year-old 

twins Meagan, left, and Reese, take a spin 

at Snoopy’s Home Ice at the Redwood Empire 

Ice Arena.

Left, a mid-December snowfall blankets 

the top of Hood Mountain above the vineyards 

of Kunde Family Estate in Sonoma Valley.

 PHOTOS BY JOHN BURGESS
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1st Publication Date: November 22	 Publication Date: december 6
Reservation Date: October 29	 Reservation Date: November 122nd

Tab Ad Sizes:

Holiday Shopping & Happenings Guide

Magazine Ad Sizes:

Santa Rosa Magazine

2/3 Vertical
4.75" x 9.77"

$1,600

Full Page with Bleed*
8.875” x 11.3125”* 

$1,800

1/2 Vertical
3.52" x 9.77"

$1,300

1/3 Vertical
2.29" x 9.77"

$1000

1/3 Square
4.75" x 4.81"

$800

1/6 Vertical
2.29" x 4.81"

$500

Publication Date: Saturday, December 1      Reservation Date: Monday, October 22

* All full pages include bleed: 8.875” x 11.3125”. Trim: 8.375” x 10.8125”. Image area: 7.875” x 10.3125” (elements not meant to trim should stay within this area). Advertisements 
assigned to premium positions are subject to creative approval prior to placement confirmation. The Publisher may reject or cancel any advertising for any reason at any time.

Holiday 
pricing, sizes & deadlines 

							           

*Back Cover: $3,500 - 1 issue; $2,975- 2 issues   |   Inside Covers: $2,500 - 1 issue; $1,975- 2 issues   |   Page 3: $2,000 - 1 issue; $1,575- 2 issues 

GIFT ITEM
2.29" x 2.5"

$200

1/2 Page vertical 
4.75” x 9.639”

$600 - 1 issue
$487 - 2 issues

1/2 Page horizontal 
9.667” x 4.75”

$600 - 1 issue
$487 - 2 issues

1/4 Page  
4.75” x 4.75”

$300 - 1 issue
$245 - 2 issues

Full Page*
9.667” x 9.639” 

$1,200 - 1 issue
$975 - 2 issues

COOP AD 
3.22”x 3.5”

$175 - 1 issue
$126 - 2 issues

QR GIFT ITEM 
3.22”x 3.5”

$300 - 1 issue
$245 - 2 issues

THANKSGIVING DAY!

Santa Rosa Magazine

Gifts PAGE Items INCLUDE:
•	A scannable QR Code for quick information, 

such as a mapped location, instant call or 
email feature, website link, review and sharing 
features for email or social media.

•	A feature spot on Shopsoco.com’s website.

•	A feature spot on our Mobile Holiday 
Shopping Guide
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